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nspm has been working for its pharmaceutical clients for over 

10 years. This experience is complemented by the years that individual 

members of nspm have worked in marketing medical/pharmaceutical 

fields before joining nspm. We offer you this experience, providing 

objective and constructive support for your marketing needs.

nspm can provide marketing support for an internal meeting, write or 

compile a strategic document, prepare a business case for an internal/

external project, create a presentation to senior management, or be a 

sounding board/challenge partner for strategic direction setting. 

Alternatively, it could be something as simple as helping with a mailing, 

give-away or video that requires production at a moment’s notice. No 

job is too big or too small. nspm is here to help you get things done.




